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Owain Service

An online platform for running behavioural experiments
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Can we use food labels to 
encourage people to choose 
healthier food options?
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Traditional and improved traffic lights
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Participant instructions

The yellow light is only shown to group 5

Only if (any) traffic lights were shown (groups 3-5)
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5

Menus: control
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Menus 2: numeric calorie labelling
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Menus 3: traffic lights (traditional)
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Menus 3+: traffic lights (extended orange)
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9

Menus 4: four traffic lights
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Best traffic light system reduced total calories purchased 
by 12%

Reduced by 
about 100 kcal
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The 4 traffic light system is particularly effective for 
purchasing drinks

Up to a 1/3 
fewer calories 
purchased
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But reducing purchased calories of sides and desserts is 
difficult

Reductions in 
sides & desserts 
are barely 
significant
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Why we built Predictiv

Does describing parental leave as an ‘entitlement’ encourage 
more people to take it up?

If we make the cost of changing foreign currency more 
transparent, will it help consumers find the best deal?

Do people understand what is going to happen to their data when 
they participate in a government programme? 

Will more people choose healthy meals if we use ‘traffic light’ 
labels? 
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These are difficult questions to answer

It can take months to run a research study (or to put a 
randomised controlled trial into the ‘field’)

Traditional research methods (e.g. Focus Groups) often 
tell you more about what a small number of people say 
they do - rather than what they will do in practice

There are often practical constraints to testing what will 
happen if you change a policy (e.g. you can’t always test 
four different versions to see what works best)



© Behavioural Insights ltd

This is how Predictiv works

Identify a policy 
question that takes 
the form is X better 

than Y or Z?

1

Identify what 
population you want 
to target (e.g. young 

men <€20k)

2

Upload your question 
onto Predictiv (using 
one of our pre-built 

templates)

3

Predictiv randomly 
allocates different 

versions of the policy 
to 1000s of people in 

our large online, 
global panel 

4

The participants 
respond to the 

questions or choices 
they are presented

5

You get the results in 
1 or 2 days in most 

OECD countries

6
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Control Group New Intervention
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Does changing the way that credit 
card statements are set out change 
the monthly amount people are 
prepared to pay?
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Everyone sees the same credit card statement…

Please have a look at your statement below. Imagine that this is your actual statement.
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… and everyone is told what their income and expenditure is that 
month

The difference between 
income and expenditure is 
set to £400
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In Scenario 1 (the Control), you are defaulted into paying the 
minimum payment
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In Scenario 2, you can use a slider to adjust your monthly 
payments instead
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In Scenario 3, you can use a slider to adjust your monthly 
payments (default £284)
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In Scenario 4, you’re asked when you want to clear your debt 
by
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Which one do you think has the biggest effect on monthly 
payments? 
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Headline findings

Chart 1: Treatment effects on average repayment levels
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How can central bank 
communications be designed in 
order to improve public 
understanding of the economy?
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The control condition is the executive summary of the Bank’s 
Monetary Policy Committee report
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Bank’s Visual Summary uses graphics to guide the viewer 
through the report and was tested to confirm its effectiveness
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Visual Summary

Reduced Text 
Summary

Reduced Text Summary is an abbreviated form of the Visual 
Summary
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Relatable Summary presents information in terms of real life 
priorities
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Comprehension results

COMPREHENSION

• In what way does the Bank of England support the UK 
economy?

• What is the Bank of England’s current interest rate?
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Applied comprehension results

GROCERIES
Your friend spends £100 a week on groceries. They 
are planning their household finances for next year, 
and are thinking about how much they need to 
budget for groceries. They want to keep buying the 
same things as they are now.

Based on what you have read, what do you think 
they should budget for their weekly grocery 
shop next year? What your friend spends each 
week on groceries now: £ 100.

SALARY
Your friend earns £100 per day. They will have a 
chance to ask for a pay rise at the end of this year to 
cover increases in the cost of living.

Based on what you have read, how much should 
they ask for, just to cover increases in the cost 
of living? Your friend’s daily rate (what your 
friend currently earns): £100 per day.
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An online platform for running behavioural experiments
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owain.service@bi.team

Thank you!
(Questions?)


